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The study of marketing ingredients in purchasing products of fish crackers

at Baan Mai of consumers in Narathiwat Province
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Abstract

This study the objectives are as follows: 1.) to study the marketing ingredients in
purchasing fish crackers at Baan Mai of consumers in Narathiwat Province; 2.) to study the
purchasing behavior of fish crackers products. Consumer's new home in Narathiwat
Province Data were collected using a questionnaire from a sample of 100 people classified
by sex, age, education level, occupation. Data were analyzed. by using computer software
package using statistics, percentage, mean, standard deviation. The results showed that
the sample was female, aged between 26-30 years. General Contractor Most of them
were satisfied with the fish cracker product at the highest level. and taste of cracker
products All aspects overall were at good level respectively. and had suggestions that the
new packaging should be improved It should be priced appropriately for the quality and
there should be several prices to choose from depending on the size of the package.
Should increase distribution channels to reach more stores the location of the store is
appropriate. The products are placed that stand out more and more eye-catching. There
should be an increase in news awareness channels. On social media, there are noticeable
banners. There are various promotional programs available. There should be a discount
during the festival. and various opportunities with free delivery

Keyword: Marketing Ingredients, Products, Crackers, Consumers
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